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Introduction: Answer all question in the answer booklet provided (60 Marks/Markah )

Arahan

Ql.

Q2.

Q3.

Q4.

:[Jawab semua soalan di dalam buku jawapan yang disediakan]

Why do marketers need to segment their markets?

[Kenapakah pemasar perlu mensegmenkan pasarannya?] 4M

a) Services are characterized by four (4) key characteristics. List and explain

briefly each of these four characteristics.

[Perkhidmatan mempunyai empat (4) ciri utama. Senaraikan dan terangkan

dengan ringkas setiap ciri tersebut. ] 6 M)
b) Discuss briefly three (3) possible applications of the Product Life Cycle

(PLC) to develop marketing strategies related to the product.

[Bincangkan secara ringkas tiga (3) aplikasi Kitaran Hayat Produk (PLC) di

dalam merangka strategi pemasaran yang berkaitan produk] (6 M)

Companies introducing a new product can choose between two (2) pricing
strategies: market-skimming pricing and market-penetration pricing.

Distinguish between the two.

[Syarikat yang memperkenalkan produk baru boleh memilih antara dua (2)
strategi harga:  Harga tarahan pasaran dan harga tembusan pasaran.

Bandingkan antara kedua-duanya.] (6 M)

a) Why are multichannel distribution systems gaining popularity?
[Mengapakah sistem pengagihan pelbagai saluran lebih popular?] (2 M)
b) Name and explain the three (3) distribution strategies.
[Namakan dan terangkan tiga (3) strategi pengagihan] (6 M)
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Q6.
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b)

b)

b)
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Marketers can choose from two (2) basic promotion of mix strategies i.e.
push strategy or pull strategy. Describe these two strategies.
[Pemasar boleh memilih daripada dua (2} strategi pencampuran promosi
iaitu promosi menolak atau promosi menarik. Jelaskan dua strategi ini.]
(4m)
Marketing management must make four (4) important decisions when
developing an advertising program. Name and describe these four decisions.
[Pengurusan Pemasaran mesti membuat empat (4) keputusan semasa
membangunkan program pengiklanan. Namakan dan huraikan empat

keputusan ini. | (4M)

Describe public relations and its three (3) functions.

[Jelaskan apa itu perhubungan awam dan tiga (3) fungsinya.] (6 M)

Describe the nature of personal selling and the role of the sales force.

[Jelaskan keadaan jualan personal dan peranan tenaga jualan. | 6 M)

What are two (2) advantages of exporting.

[Apakah dua (2) kelebihan ekspot?] @M

Why do international markets need to be segmented.

[Kenapakah pasaran antarabangsa perlu disegmenkan? | “4mM

-END OF QUESTIONS/ SOALAN TAMAT-




